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Meeting practicalities

* Put your questions in the chat box during the
meeting

« Slides and recording will be published on

UUCEC for 14 days.

» For questions and support, after the meeting,
contact Anna Halldén, anna.hallden@uu.se
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https://www.uu.se/en/collaboration-innovation/uucc

Content

* Introduction to EIT Culture & Creativity
» General conditions
* Focus areas for funding
* How to apply
* The evaluation process
» Support

Questions
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Horizon Europe 2021-2027

Partnerships

Pillar 1 Pillar 2 — Pillar 3
Excellent Science Global Challenges and Innovative Europe
European Industrial

Competitiveness

Health
European Research Council Culture, Creativity and European Innovation Council

Inclusive Society

Civil Security for Society European innovation
Digital, Industry and Space ecosystems
Climate, Energy and Mobility

Food, Bioeconomy, Natural
Resources, Agriculture and European Institute of

Environment Innovation
Research Infrastructures
and Technoloqy
Joint Research Centre

Marie Sklodowska-Curie
Actions

Clusters

Widening Participation and Strengthening the European Research Area

Widening participation and spreading excellence Reforming and Enhancing the European R&I system

95,5 bhillion euro

UPPSALA
UNIVERSITET



Information Meeting

EIT Culture & Creativity Calls 2024



What is EIT?



Massachusetts
Institute of
Technology

ert ‘ European Institute of
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A body of the European Union




ElTs Mission

* Increase Europe's competitiveness, sustainable economic growth and
job creation by promoting and strengthening cooperation among
leading business, education and research organisations.

* Innovation through integration

To strengthen Europe’s ability to innovate, action is needed to overcome the fragmented
European innovation landscape. This is where the EIT comes in. We have a pioneering role in

increasing European sustainable growth and creating jobs by reinforcing Europe’s innovation
capacity.

European Institute of
Innovation & Technology

A body of the European Union




Focus on "Knowledge Triangle’

EIT finances consortia of leading organisations
from business, education and research, the so-
called ‘knowledge triangle', to form dynamic
cross-border partnerships - EIT Innovation
Communities (KICs).

* Develop innovative products and services;
e Start new companies
* Train a new generation of entrepreneurs

e KICs are long term — upto 15 years

* KICs need to be financially sustainable
after EITs financing period

New knowledge Skills are a key
is the source _ input to research
finnovation e and development
d opportunities
point to new New knowledge
research avenues improves education

Skills are a key input
in innovation > nghe.r
education

Knowledge of key market
developments is important for education



Three Pillars of all KICs

Education

Innovation

Business Creation

* International master
programmes

e PhD schools

e CPD course mm

Focus on entrepreneurship

Train a new generation of
entrepreneurs

* Close to market
* Collaborative projects

* |nnovative

Focus on delivering new products,

services

Develop innovative products and
services

* International business
development programmes

e Networks of investors

Programmes for business
creation and development

Start new companies
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https://eit-culture-creativity.eu/
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We have presence across
Europe

HEADQUARTER: COLOGNE, GERMANY

(CLC) NORTH WEST

CLC JNORTH

EIT Culture & Creativity Headquarter is located in Cologne, CLC SOUTH
Germany

CLC [SOUTHWEST

Co-Location Centers (CLCs) are subsidiaries across Europe. ™ ' CLC SOUTH EAST
They will: <0 AND ALPES

Become physical nodes in the ecosystem. CLC JEAST

Facilitate cooperationfor and across regions.
Address, serve and build local networks.
Engage and onboard new stakeholders.

Implement specific measures for RIS eligible countries and
regions.

[RCE Funded by the
RN European Union
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Focus on high impact areas

CULTURAL
HERITAGE

ARCHITECTURE FASHION

AUDIOVISUAL &

MEDIA GAMING

EIT Culture & Creativity will take decisive action in five high
impact intervention areas with the greatest acceleration

potential for the triple transition.

These are challenges to be addressed in our Strategic
Agenda 2024-2027.

@ Cutroscresivny [l e,



Reinvent fashion and accelerate the
change in consumption and
production patterns

Key Impact target: increased circularity

% increase of fashion companies in Europe producing 5% of their collections per year
according to EU circularity standards and practices

_About 5.8 million tonnes of textiles are discarded every
year in the EU.

_Urgent measures are needed to tackle pollution from
fashion and textile industries.
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Photo by Artem Beliaikinon Unsplash
Funded by the
European Union
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Renovate buildings,
public space and urban architecture
in a way that is good for people and

for the planet.

Key Impact target: increased circularity and
strenghtening social dimensions

% increase of EU architectural sites, interventions and buildings maintained, renovated or
rebuilt making use of innovative technologies;

% increase of EU architects applying circular and fair practices in alignment with the
Monitoring, Evaluation and Learning Framework of the NetZeroCities mission and the New

European Bauhaus

_on average 75.4% of the EU residential buildings
were built before 1990.

_Massive renovationsand reuse is expected to meet
energy, climate and public wellbeing regulations.

Funded by the
European Union

Photo by Tom Podmore on Unsplash
@ Culture & Creativity




Reduce environmental footprint
while succeeding in global
audiovisual markets.

Key Impact target: implementation of trustworthy
principles and technologies

% increase of products and services based on responsible and trustworthy technologies by
AVM companies in EU

_There is no consistent or comparable data on emissions
by the audiovisual sector.

_Yet, itis to become climate-neutral by 2050.

R Funded by the
European Union

Photo by George Dagerotip on Unsplash
eit ) Cutture & Creativity




Strengthening EU gaming industry
and leveraging societal impact.

Key Impact target: adoption of disruptive
technologies and trends with focus on digital ethics

% increase of EU SMEs in gaming sector that adopt disruptive trends and technology such
as Al, no-code platforms, third-party payment systems, user-generated content and digital
ethics.

R Funded by the
European Union

@ Culture & Creativity




Reposition cultural heritage for
economic growth and social
cohesion.

Key Impact target: Strengthen EU’s social cohesion
while preserving cultural heritage

% increase of social cohesion experienced by visitors, participants and stakeholders to EU
cultural heritage institutions and practices;

% increase of EU cultural heritage sites, institutions and artifacts preserved or adapted to
climate changes

_Climate change is threatening all forms of cultural
heritage, tangible and intangible.

_Cultural heritage is a resource for improved quality of
life, employment and business opportunities.

Photo by Nikola Johnny Mirkovic on Unsplash

@ Culture & Creativity

Funded by the
European Union
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Calls 2024




Important Disclaimer

* Information is subject to change

e Exact structure of calls and call content is still
being finalised

* Use last year’s call as a reference point

[Cl Funded by the
gl European Union

o Oelt Culture & Creativity




General for All Calls

* Represent at least two sides of Knowledge Triangle

* Partners from at least two HE eligible countries
e Obligatory KPIs

e Activities must contribute to the overall financial
sustainability of the KIC in the long term

Oelt Culture & Creativity - Eﬂ:g:ga?“’[}:ieon
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Innovation




Innovation — Portfolio Status

FASHION

AV & MEDIA

CULTURAL HERITAGE

GAMING

ARCHITECTURE

Oeit Culture & Creativity - B e



Call for Innovation Projects

®
1 year projects F@ /\
" -

Maximum grant from EIT CC of 300 - 350 kEUR

Projects must deliver an innovation to the
market within 1 year of end of project

Financial sustainability through revenue
sharing, equity etc.

At least two organisations from two
countries (including one SME)

At least 30% co-funding

" Funded by the
) (eit ) Culture & Creativity - Eurcpean Union
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Education Calls

* Education focus is on CPD courses connected to
high-impact areas for 2025

* Possibly one new masters programme

* IMPORTANT: Check EIT labeling guidelines for
education programmes

i . Funded by the
5 Oelt Culture & Creativity - European Union
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Business Creation
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New Business Development
Programmes

Business Creation and Business Development
programmes under curation 2024-2025

Unclear if new programmes will be launched or
call will be for ’delivery partners’

ett) cunrescrestviey [ e,
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Society Initiatives
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Society Initiatives

* One initiative starting in 2025

* Focus on ecosystem development based on local
and regional contexts

* Ecosystem platform to develop
New products & services
New education programmes (focus CPD)
New business models
New policies

i . Funded by the
5 Oert Culture & Creativity - European Union
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General Tips




Timeline

Calls will open in November 2024
Short window — closing as early as january 2025
Projects start in mid-2025

New call in ca. February 2025 for activities starting
in 2026




Start looking for international partners now!

Read through previous call, (and other KICs) to
gain understanding of financial sustainability
mechansims

For innovation: close to market, international
potential; viable commercialisation plan

For education: read EIT’s labeling manuals for
Masters & PhD schools and CPD courses

@ Culture & Creativity n Eﬂ?f,f:aﬁylf:ﬁm
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Support to UU researchers

Before During Grant During the
proposal proposal Contract/Agre oroject
writing writing ement
* Info about funding * Application templates * Signing procedures * General support
programmes and calls ¢ Proposal writing * Guidance on when guestions
* Interpret call texts workshops managing project and problems
* Workshops/seminars * Guidance on specific results, IPR. arise.
highlighting specific parts of the e Support during
requirements. application. major changes in
* Individual meetings * Rules for participation the project
e Advice on * Rules for budget
collaboration partners. planning

* Feedback on drafts

For support and questions contact Anna Halldén, anna.hallden@uu.se



Thank you!



